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& THE FACTS

"Moving billboards are Viewed by 95% of those

that drive by and read by 85% of them - almost 2
times more attention than static billboards."
Outdoor Advertising Association of America
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"Mobile billboard displays boost name
recognition 15 times greater than any
other form of advertising." "Studies conducted by the Transportation
Product Acceptance and Research Inc. _ Advertising Council of America show that

" mobile billboards have an impressive 97%
” recall rate, virtually unheard of with most
M———“"/ advertising mediums."

\ Outdoor Advertising Magazine

"96% of those surveyed indicate that mobile billboard
advertising is more effective than traditional outdoor
advertising... 98% believe that the advertising creates a
positive advertising impression."

Outdoor Advertising Magazine
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